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Financial Investment for Economist
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NOEATEFANANIIANIA 3(3-0-6)
Microeconomics Theory

QW] ATYFANANTUNNA 3(3-0-6)
Macroeconomics Theory

LFISEANANSAIVARATIUATNETIA 3(2-2-5)
Digital Economics and Creative Works

wialulaggsnafania 3(2-2-5)
Digital Business Technology

WINgIMITeMBAsUgAIENS 3(2-2-5)

Economic Research Methods
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Digital Business Model and Strategy

3595302 Lﬂwgmam%mmmmiﬁuuazLﬂ%@ﬂ:ﬁamdmiﬁu 3(3-0-6)
Financial Market and Instrumental Economics

3595303  Unin1sdudmsuiniasugaans 3(2-2-5)
Financial Accounting for Economist
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International Finance Economics
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International Trade Economics
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International Digital Business

3595204  LAswgANEnInsANBanvsedngd 3(2-2-5)
Electronic Commerce Economics

3595205  N1SUSMISIATINITAUGINARIYIE 3(3-0-6)
Digital Business Project Management

3595501  MslATwATsUinaniiensuimsgsia 3(3-0-6)
Quantitative Analysis for Business Administration

3595502  @ffdIMIuNNATugANans 3(2-2-5)
Statistics for Economist
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Seminar in Digital Economics
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Economics Principle and Digital System
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. NUINIVIFUNUS

3595301  MsaeuUNISRudmsUTnAsugAans 3(3-0-6)
Financial Investment for Economist
IAssEs 1Az unuIMIRInaInndnnsnduiil sealne aain
Suwazaainnu Mnneinsasudoneiulunaamdnning noud
AUNULAZHANBULNUEINT Nuduuladaind
Structure and role of the Stock Market of Thailand,
financial and capital market, investment analysis of stock trading in
the stock market, theory of business cost and returns, theory of

logistics cost.
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Microeconomics Theory
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nsnan 1Assasenantasnskaetu nquinuduasnisandula nge)
nmsnaavestadunmanuaynisnszaneseld nguinasawinluuay
wsugenansatannis unuimveaiulunasnmialy mnudumaives
nalnsIAILazLuIIaA LY

Microeconomic principle, role of government in the economy,
consumer behavior and goods demand, supplier behavior and
investment decision-making, the pricing theory, production and
cost theory, marketing structure and competition, game theory
and decision-making, theory of production factor market and
income distribution, theory of general equilibrium and welfare
economics, role of money in the general equilibrium and the

failure of price mechanism and the solution.

VIE W] ATYFANANTUNN A
Macroeconomics Theory
naNLATYEAEnIUNNIA 318l UITV 1R Neufelauszynia

N uN15UTINALIAIU N oUasAvoIULALUNIUVBIIY
WUUTIARINAENINVBINAIANAKNTALAZAAIANITRY UlBUIELATEENT
UNA WEUIENITRULAZNITATY AANITTITERY WAENITINNY

Macroeconomic principles, national income, theory of national
income, gross consumption theory, theory of monetary demand ar
supply, equilibrium model of product and monetary market,
macroeconomic policy, Monetary and fiscal policy, balance of

payments and employment.

LITUPANANS AV ARALIIUAT NETIA
Digital Economics and Creative Works

yaALfinvesduAuaruInT Mmaduiugsia anuAnadaassd
WINNNYE LATYIANEN AT EAFIMNTTUARTA AUNAINTAELAY
ANUEIAYYDIAUAILALUSN19IT9RANe nanvesaulululaees
1AT9N1T N150DNLUUNITIANIT AITINLNUNITABIN N1TIATIZH
MsdudmsunsiiauauazreSunIsalUaAYUNITaMUIINAITY
ALY

Added value of products and services, business operation,
commercial creativity, digital economics, digital industry, diversity
and importance of digital products and services, principles of

project feasibility, management design, marketing planning,

UAD.2

3(3-0-6)

3(2-2-5)
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financial analysis for presenting and requesting investment

support from financial institutions.
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Digital Business Technology
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P3esssulunisviigsfiavudumesidauaznisinsruuinalulagssia
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Structure of technology online business, principles and
limitations of business in the digital age, communication
technology and business information exchange, online trading
system development, trends of business on the internet, laws
and ethics in doing business on the internet and development

of digital business technology systems.

WINYINMTITENBATUFAENT
Research Methods of Economics

seiuiansITe MsUssenANgudieg naAsygAmEans 38013
NInfinAIanskaratad1msutnATegAEns n153AssRlyninig
WISUPANENS

Research Methods, application of different economic
theories, mathematic and statistic methods for economist,

analysis of economic problem.

AyLaen
T9 WU N WUU N 2 15U liifaenin

WUUTARIaYNaENSAMIUTINARATA

Digital Business Simulation and Strategy
NANNNTPBNUUUIIRBIGINIAIVE MANNITAAINGINIANA

asnindedie arundudiu anuvasndy uaznisdanisauides

NFIAVIHUNAENSANTUTINAAITE MINRIUITEUUNITA

didnmsetind wannnsdanisgsiafaria nsinseiivleduasiasetie

deruoaulal

Principles of digital business simulation design, principles

UAD.2
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of digital marketing, reliability, privacy, security and risk
management, strategic planning for digital business, development
of electronic trading systems, principles of digital business

management, website analysis and social networking.

\ATugAansnaNIiuLazLASasloneNTRY
Financial Market and Instrumental Economics
Imaa%ﬁqLLazwmmaqmmmmsﬁu mmmgu mammwawwﬁ
AANABYIUS HA1AENNTNFUALNEAT AAIARUATINUTEINA
in3esilevnsnsituaiolyel uazuudlifu mssiaun nmsffugua
wdeailennenisiiu
Structure and roles of financial markets, capital markets,
debt markets, derivatives markets, futures markets, agricultural
products foreign exchange market, modern financial instruments

and trends of financial instruments development and supervision.

UynsRudmsuiniasugatans
Financial Accounting for Economists

nanNsURINTRUEMTUESA dndiuneanisiu dnsdudn
ANINAGDY BRTIAILTAANLEINNTANIAILT  JUNITRULAZNITINYINGU
NILUARUAN AUNULATNARBUWNY MENNITUIMITIANISIUUTEUN
WAZNITIATIERGIUNTHE AL

Principles of financial accounting for business, financial
ratio, liquidity ratio, profitability ratio, financial statements and
preparation of cash flow statements, cost and return, principles
of budget management and property base analysis.
WISEPANANSNITRUTENINUTEA
International Finance Economics

nunsiusEninesena nsedoudievuuaziun
sewinsUsena nquiivusdnsuanilisuliunsseninassma ns
U31350UATI5ENINUTENA AA1ARUATITENINUTENA AAIAYU
3EnINUTEIA UNUImMan1tun1siuserIsusesme uleuion1stu
SEMIUTEIWA WanTENUYDINISTMEINSAINIINISIEY LaEN3Te

Y1YAWAL I URANNNITRUTEWINUTLNA
Theory of international finance, capital and foreign

umv.2
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3(2-2-5)

3(3-0-6)
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exchange movement among countries, foreign exchange
determination, foreign exchange mobility, foreign exchange
market, international capital market, the role of international
financial institution, international finance policy, impact of finance

liberalization and derivatives in the international financial market.

LAISEANANSNITANTENINUTELNA 3(2-2-5)
Interational Trade Economics

e hazuleu1gn1sA1TEnINUIEIme 11NINITAANUNI
N19A1 KANTLNUNIINITAIFONITHAILILATYTNIRALEIAN NaTHIVDY
ngefanuliussuludaiauiiou Iamnuainnsalunisuieiures
Uszina drunuinisnainuesdunlunilantaznsdniiuuunisan
FEMINUTZNA

Theory and international trade policy, trade barrier
measures, trade impact on economic and social development,
dynamics of comparative advantage theory, competitiveness of
the country, market share of products on the world stage,

preparation of international trade plans.

§50RRTENINNUTEINA 3(3-0-6)
International Digital Business

ANINLINTRUNINATEFAY uleu18vRITFARNITAINY
AElUUTENA UNUINYDIUTENTINYIA N1TAIUTINAINIT gNSAEns
N13619389azN13HYetulugINTENINUSENA LaZHaNITENUTDITINT
5ENINUTENARDNITNAIUILATYFA LA FIPUVRIUTENA

Economic environment, government policy on domestic
investment, role of multinational companies, merger, negotiation
and competition strategy in international business, impact of
international business on the economic and social development

of the country.

\ATEgAansnIsABansedngd 3(2-2-5)
Electronic Commerce Economics

ninmsidesturessruudumesidn Tassaseiugiuresszuy
nsfdiinnsedindunsndnmadesiilunsdanismsgsiaguuoulnd

Uszlnnueszuun1sadiannselind szuunisuanilasudoya
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Blannsedindniedale szuunssu-TeRuvuduImesiin S¥UUAN
Uaonfy Jgmiguassnvasnisdndidinnsefind nswauinasdads
Auled nnsaalaiuuiug seuUn159nasnedunn n1svudsdund
mimamﬁLﬁﬂwsaﬁﬂéuazﬂgwmaﬁLﬁ'm%a\‘i LAZNITIAYITLNY
waluladnsadiannselindlusuian

Basic principles of the internet systems, infrastructure for
ecommerce, fundamental principles of management and new
business models, types of e-commerce, systems of Electronic
Data Interchange (EDI), systems for purchasing on the internet,
security systems, ecommerce problems, development and
establishment of websites, domain name, delivery systems,
transportation, e-markets, and related laws, and making of the

plans for e-commerce technology in the future.

NSUTMTIATINITANUAIYA
Digital Project Management
ANYUEYIlATINTAUNALULATAITAUNA N1TH UITZUY
goNdas szuulasaireiiugiu JamniAeadulasensidna veuin
nululasenis MsUsmsinn1slasenTs nsdeulasenis malanis
AIUANANNINIATINIG N1TUTUITNNY ﬂﬂiLUﬁauLLUaamm YUY
AaNudasadedimiumalulad arsauma wagn1suIMITIANITATN
WAL Teg1llUTE AN
Characteristics of information technology project, software
development, infrastructure system, digital project problem,
scope of digital project, project management, project deliver,
quality control techniques, change management, security system

for information technology, effective supplier management.

mMAREAdwTnaienisuimsssia
Quantitative Analysis for Business Administration
VBULUANG B ITIUTUIUNTIAY NoulUTunTUBLEY AUy
WanAeAae Auunsandula weallan1susslunawagn1595I9a0y
1A54n15 (PERT/CPM) fauuuunsnam Nguini AIkuuuwnIneg Lay
QRERNGENGD R REDY
Scope of business quantitative theory, linear programming

theory, inventory model, decision model, evaluation techniques

umv.2
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3(3-0-6)
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and project audits (PERT/CPM), markov model, game theory,

queuing model and simulation.

atfdmiutniAsygAmans
Statistics for Economist
YOULIAADRAMTUTNANBILATEANENT NaNadRAMTUNITIVY N3
wanwaIrunasdy fiaveynsunawaziavavll nauinisdu
A08719 N3UTZUIUAMALNITVIAFOUANNAFIU N1snadaulaalAIs
N133ATILRANULUIUTIY MFNATIANITINRRELAZENdNTUS N15ld
TUsunsumeuimedilon1siinseinnansise

Statistical scope for economists, statistical principles for

research, probability distribution, time series numbers and index
numbers, sampling theory, estimation and hypothesis testing, chi-
square test variance analysis, regression and correlation analysis,

using computer programs for research analysis.

AUNUATHFAIANSATIA

Seminar in Digital Economics

YOULUANSENNUINLAT AR Ussiiulgmnig

wisugiauazgsnaludagiu nsduuuipsugmansnavianuuseiiu
gy
Scope of digital economics seminar, current economic and

business issues, seminar in digital economics on different issues.

Anentnus

WY A WUU N2
INYITINUS
Thesis
Anviihdefiaulalumuiviasvgmansaidvia davindu
1A595199ne1GnuswasAlunIsAnYIIeA1NsEI e Uil ve

a [

Aneii duaszsidona waziinesdninuilul iiemoudiany
Wan15398 wardnriLluseunanIsITenaviNauns lag
SnwinusTsNasesssuluni1side areldnslvd1uineives
AEATINATINGITNUS

Study the interesting topics in the field of digital
economics, making a thesis outline and conducting the

research according to the research methodology, analyzing

umv.2
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and synthesizing the data possession new knowledge to
answer questions of the research topics, research report
and publication by maintaining morality and ethics in

research under the thesis committee’s consultation.
4. RUINIVEIY

NWBINgudUTUTUTInAN Y
English for Graduate Studies
i wsangunanmsiiedesivaeinvesBoulusefu
Taudindnw Eniladiodulannuddyuaziiienisiany mﬂﬁﬂmswjmﬂ'a
thiausuuarnIsLanin LAy MseuddiangiifioAanuuazaguaiy
lnasmMaivnsnuideuazunngenndedsinrivardesidnnsednd nns
a9 ENNNIAYINIT MITeugounazauaULasNITTLUUNANYD
Development of academic English relating to students’ fields at a
graduate level, practice in listening for main idea and interpretation,
techniques of presentation and expressing opinions, analytical reading for
interpreting and summarizing academic and research texts and abstracts
from printed and electronic media, academic vocabulary building, note-

taking and paraphrasing, and writing abstracts.

ABNNAOTAMTUT TN AN
Computer for Graduate Studies

Anwn Wauianud Fnwgnisldnonfiumeslatiuanudidesdu fnue
Aeafumaluladansaume uagnmsdeans nsld msinufud nsussanana

A study and development of knowledge, the skill of using about
the computer by emphasizing on the basis knowledge of computer, the
skill of information technology and communication, the usage, the

practice and processor

VANLATHFANEASHALITUURATTIR
Economics Principle and Digital System

AnviAeafussuuATegia seuunailes ngufjuasduazguniu A
ganeu NuNITHEN U NRANTIULUSINA natauwdatuluvaNysalkagly
anysal mentadenisudn Andn A1ds eende waels daFeeldussrmni
N133UN55UIAS Ulgurensiukazade Hue WuHaLaeInINTgsna naw)
n13A1sendnssema audidesiuiafussuuAite seuuniainnu
LuUS1aes M3ade Application ey nMstnseissuuRITaiiovenenain
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3(2-2-5)
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nsmesulail MyiaTIzinisiesulail

A study of economy, political system, the demand and supply
theory, elasticity, production theory, consumer behavior, perfect
competition market and imperfect competition market, price of
production factors, rent, wage, interest and profit, accounting of national
income, monetary and banking, policies of monetary and finance,
inflation, deflation and business cycle, theory of international trade,
introduction to digital systems, working systems, modeling, initial
application creation, digital system analysis to expand the market, online

trade, online trade analysis.



